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What is quantitative Content Analysis?

A highly selective and structured method, which is based on the 
principles of social science of „measuring and counting“. It can be 
seen as an interview of media content
The rules of analysis are – similar to the standardized interview –
fixed, to ensure a high degree of reproducibility.
One objective of the content analysis is to examine large amounts 
of media content with statistic methods.
The content analysis reduces the complexity of media coverage as
it brings out the central patterns of the coverage. 

Content analysis is a quantitative research instrument for a 
systematical and intersubjective description  of communication 
content starting from a research question.
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The research process

⇓
Reporting phase

If the maetrial is coded, the data feed, we may proceed with the 
(statistical) analysis and interpretation of the data. Thus we are 
in the …

⇓
Coding

If the quality and reliability of our instrument and of our coders 
proofs to be satisfying, we may start the ….

⇓
Training- and Testing phase

Before we start, we have to establish and assess the quality of 
our instrument and of our personnel (coders).

⇓
Planning phase

After having developed an Instrument, we have to organize the 
process of the research project. We have to get the material, 
we have to find personnel. So we are in the …

⇓
Conceptualization & 
Operationalization

A method is developed whish allows us to answer the research 
question. This is called …

Research questionAt the beginning of the process there is a ..
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Requirements of the research instrument

Reliability
Every research should come to the same result when 
applying the instrument on the same material
Validity
The instrument must measure what it is supposed to 
measure.

Therefore the systematic and verifiable rules have to be 
fixed in a Codebook.
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Content Analysis

The Sample
- Which types of media?
- Which period?
- What content?
- Which characteristics?

Elements of the research instrument
- Sampling units, coding unit, units of analysis
- Variables

The coding unite is the unit of the media content on which 
our “measurements” are based. The categories describe the 
properties of the media content which is relevant to our 
research question,
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Types of data

Dichotonomy
yes/no decisions (binary variables)

Nominal (categorical)
A nominal scale, as the name implies, is simply some placing of 
data into categories, without any order or structure.

Ordinal
There is no objective distance between any two points on your 
subjective scale. Simplest form is a ranking.

Intervall
An interval scale is assumed to have equidistant points between 
each of the scale elements. This means that we can interpret 
differences in the distance along the scale. We contrast this to an 
ordinal scale where we can only talk about differences in order, not 
differences in the degree of order.

Ratio
This scale has natural point of zero. Like distance.
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Coding of newspaper content
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Coding of TV-Content
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